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Diqgital Marketing

1. Definition

Digital Marketing is the practice of promoting products, services, or brands using the internet
and digital devices. It includes various online strategies like social media, search engines, emails,
and websites to connect with potential customers where they spend most of their time: online.

Digital Marketing ka matlab hai apne products ya services ko internet aur digital platforms
(jaise mobile, laptop) ke zariye promote karna. Isme hum social media, Google search, emails,
aur websites ka use karte hain taaki hum sahi audience tak pahunch sakein. Asal mein, jahan log
apna zyada waqt bitate hain—yani online—wahi unhe apni brand dikhana digital marketing hai.

2. Market

A Market is a place or a system where buyers and sellers interact to exchange goods, services,
or information. In modern terms, a market doesn't have to be a physical location (like a shop); it
can also be a digital platform (like Amazon or Stock Markets) where a transaction takes place
because there is Demand from a buyer and Supply from a seller.

Market ek aisa zariya ya jagah hai jahan kharidne wale (buyers) aur bechne wale (sellers) aapas
mein milte hain taaki wo saaman ya services ka len-den (exchange) kar sakein. Aaj ke time mein
market ka matlab sirf koi physical bazar nahi hai; ye online bhi ho sakta hai. Jab tak kisi cheez ki
Demand hai aur koi usse Supply karne wala hai, wahan ek market exist karta hai.

Types of Markets

o Physical Market: Jahan aap khud jaakar saaman lete hain (e.g., Local Kirana Store ya
Shopping Mall).

o Digital/Virtual Market: Jahan internet ke zariye deal hoti hai (e.g., Amazon, Flipkart,
ya Instagram Shops).

o B2B Market (Business-to-Business): Jahan ek business dusre business ko saaman

bechta hai.

o B2C Market (Business-to-Consumer): Jahan business direct customer ko saaman
bechta hai.

3. Sales

Sales refers to the activitiesand processes involved in selling goods or services to a customer
in exchange for money. It is the final stage of the marketing funnel where a potential lead is
converted into a paying customer. Sales is all about building relationships, addressing
customer needs, and persuading them that your product is the best solution for their problem.
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Sales ka matlab hai wo saari activities jinke zariye aap apna product ya service Kisi customer ko
paise ke badle bechte hain. Marketing ka kaam logo ko dukan tak lana hota hai, lekin Sales ka
kaam unhe saaman kharidne ke liye raazi karna hota hai. Seedhi baat karein toh, jab koi
transaction complete ho jati hai aur business ke paas paisa aa jata hai, usey hum "Sale" kehte
hain.

Difference Between Marketing & Sales

Feature |Marketing Sales

Logo mein awareness paida karna aur leads ||Lead ko customer mein badalna aur

Goal
generate karna. deal close karna.

Individual customer aur unki specific

Focus Puri market aur bada audience group. needs

Process |[Education, Branding, aur Advertising. Pitching, Negotiation, aur Closing.

4. Branding

Branding is the process of creatinga unique identity and image for a product or company in the
consumer's mind. It is much more than just a logo; it is the "personality™ of your business.
Branding involves consistent use of themes, colors, messaging, and values to build trust and
emotional connection with your audience. In short, branding is what people say about you when
you are not in the room.

Branding ka matlab hai apne business ki ek alag pehchan (identity) banana taaki log usey bheed
mein pehchan sakein. Bahut se log sochte hain ki sirf ek achha "Logo" bana lena branding hai,
lekin ye usse kahin zyada hai. Branding aapke business ki Personality hai—aapka baat karne ka
tarika, aapke brand ke colors (jaise Digital Thinks ke liye Blue aur Orange), aur aapka wada
(Promise). Simple words mein: Marketing logon ko batati hai ki aapka product achha hai, lekin
Branding unhe ye feel karwati hai

Elements of Branding

Visual Identity: Logo, colors, aur fonts jo aap har jagah use karte hain.

Brand Voice: Aapka bolne ka lehja—kya aap professional sound karte hain ya friendly?
Brand Values: Aapka business kin asoolon (principles) par chalta hai?

Brand Reputation: Customer aapke baare mein kya feedback dete hain aur aap par kitna
trust karte hain.
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Branding vs. Marketing

Feature |[Marketing Branding

Focus Sales aur traffic badhana. |[[Trust aur loyalty build karna.

Duration |[Short-term (Campaigns). ||[Long-term (ldentity).

Goal "Mera product kharido." [["Main kaun hoon aur kyun exist karta hoon."

5. Advertising

Advertising is a paid form of communication used to promote or sell a product, service, or idea.
It is a specific component of marketing where a business pays for "space" or "time" to display
their message on platforms like Google, Facebook, Television, or Billboards. The goal of
advertising is to reach a massive audience quickly and persuade them to take a specific action,
such as buying a product or visiting a website.

Advertising (ya Vigyapan) marketing ka wo hissa hai jahan aap paisa dekar apna message logon
tak pahunchate hain. Isme aap platform owner (jaise Meta, Google, ya Newspaper) ko "rent" dete
hain taaki aapka ad unki audience ko dikhayi de. Agar marketing ek bada ped (tree) hai, toh
advertising uski ek branch hai jiska kaam hai logo ka dhyaan kheenchna (grab attention). Simple
words mein: Jab aap kisi ko batane ke liye paise kharch karte hain ki "Hum ye bech rahe hain,"”
toh wo advertising hai.

Types of Advertising

« Digital Ads: Google Search ads, Facebook/Instagram ads, aur YouTube par aane wale
video ads.

e Traditional Ads: TV commercials, Radio ads, aur Newspaper mein aane wale baade
banners.

e Outdoor Ads: Sadak par lage bade Billboards aur hoardings.

o Display Ads: Websites par side mein dikhne wale image ads.
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